
It is unconscionable that Sinclair Broadcasting is 
ordering all their various network affiliate stations to 
air an hour long anti-Kerry political commercial a few 
weeks before the election.

Paid advertising or books/movies are one thing, but 
use of the public airwaves free of charge entails 
certain obligations involving the public interest. 

Sinclair's actions show why we need to strengthen 
media ownership rules, not weaken them. They show 
why the license renewal process needs to involve 
more than a returned postcard. Thank you.


